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ONLINE SURVEY RESULTS
Prioritization of improvements:

- Parking Lot

Specialty Structures

Event Space

- Special Features
- Gathering Areas
5 - Landscaping / Lawn
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ONLINE SURVEY RESULTS
Site PrOgramming: Small Stage / Event Space
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ONLINE SURVEY RESULTS
Site Programming: ria:
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ONLINE SURVEY RESULTS
Site Programming: Open Lawn 1
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ONLINE SURVEY RESULTS
Site PrOgramming: Open Lawn 2
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ONLINE SURVEY RESULTS
Site Programming: Intimate Seating Space
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ONLINE SURVEY RESULTS
Site PrOgramming: Open Lawn with Activities
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ONLINE SURVEY RESULTS

Site PrOgramming: Dog-Friendly Park

1-5 Stars:
51%

6-10 Stars:
49%
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ONLINE SURVEY RESULTS

Parking Lot

te Programming:
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ONLINE SURVEY RESULTS
Landscaping: Landscaping 1
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ONLINE SURVEY RESULTS
Landscaping: Landscaping 2

12%

10%

o5

2%

O

i 2 3 d 5 L] T 8 9 10

CONFLUENCE



ONLINE SURVEY RESULTS
Landscaping: Landscaping 3
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ONLINE SURVEY RESULTS
Landscaping: Mounded Feature 1
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ONLINE SURVEY RESULTS
Landscaping: Mounded Feature 2
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ONLINE SURVEY RESULTS
Landscaping: Standard Benches
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ONLINE SURVEY RESULTS
Landscaping: Unique Benches
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ONLINE SURVEY RESULTS

Landscaping

Bench Swings
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ONLINE SURVEY RESULTS
Site Elements: Interactive Water Feature
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ONLINE SURVEY RESULTS
Site Elements: Non-Interactive Water Feature
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ONLINE SURVEY RESULTS
Site Elements: Catenary Lighting
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ONLINE SURVEY RESULTS
Site Element5: Specialty Lighting
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ONLINE SURVEY RESULTS
Site Elements: Iconic Signage
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ONLINE SURVEY RESULTS
Site Elements: Outdoor Ping Pong Tables
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ONLINE SURVEY RESULTS

Site Elements
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ONLINE SURVEY RESULTS
Site Elements: Integrated Art Feature 1
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ONLINE SURVEY RESULTS
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Site Elements: Integrated Art Feature 2
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ONLINE SURVEY RESULTS
Site Elements: Public Art Sculpture 1
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ONLINE SURVEY RESULTS
Site Element5: Public Art Sculpture 2
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ONLINE SURVEY RESULTS
Site Elements: Public Art Sculpture 3
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ONLINE SURVEY RESULTS

Basketball

Passive Space

Trees and Vegetation Pe rfo rmance S pace

Food Trucks Lawn Games
Playground More Parking  Family-Friendly . .
Tables / Seating Areas PR
Climbing Features Pet-Friendly Space
Farmers Market / Pop-Up Events Gatheri ng Space
Outdoor Gym

Planned Events / Activities

Pickleball

What activities or features are suitable?
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